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Building a Solid Foundation for the Future

Dear Shareholders:

I will not miss 2009! It will be known as the year that punished Main Street,  
as the country suffered through the most difficult recession since the Great Depression, 
and will go into the record books as the “Great Recession.” While 2008 nearly toppled 
the financial centers, 2009 dug deep into the general population and gave us 10 percent 
unemployment and feelings that ranged from uncertainty to outright fear. While 
community banks suffered with their traditional customer base, the regulatory 
environment shifted in many parts of the country from a lax, free bank charter 
creation atmosphere to an aggressive “let’s shrink the bank’s loan exposure at all 
costs” approach. This shift created one of the most difficult environments for 
community banks since the Depression. Even the country’s Capital Purchase 
Program diverted from assisting banks with capital losses, to loan losses, to 
capital for banks that did not lose money during the recession.  

As for Cornerstone, 2009 was a dramatic year that saw the Bank charge 
off more than $19 million in loans and an additional $2 million in related 
collection and liquidation expense. Management saw former Chairman 
& CEO Greg Jones leave the Bank and a 10 percent layoff of its 
work force. Needless to say, 2009 was not enjoyable; however, there 
were many lessons learned, and the general banking environment 
of Chattanooga shifted to a more appropriate customer-bank 
relationship, especially relative to loans.

2010 will be a year of rebuilding and a return to profitability. 
We began by the election of a new Chairman of the Board, 
Miller Welborn, who has added a much-needed burst of 
energy and enthusiasm, and has galvanized the Board and 
Management to make 2010 a success. There are three strategic 
initiatives key to Cornerstone’s success in 2010: (1) Stabilize 
asset quality by reducing and keeping past-due loans under  
2 percent to help manage loan losses; (2) Raise capital needed  
to replace 2009’s loss and (3) Deliver positive earnings for 
2010. If Cornerstone can accomplish these three objectives, 
2010 will be a success and a building block for future years!

The Board realizes that 2009 was not a pleasant year for 
any Cornerstone stakeholders and vows to build on the 
Bank’s core strengths and solid earnings footprint to 
make 2010 a success. 

In conclusion, as we move through this difficult time, 
we firmly believe that Cornerstone will be portrayed as 
a company that prudently protects its shareholders and 
creates value for the Chattanooga community as well 
as its shareholders. This balanced result is built on the 
belief that taking care of and treating fairly all of our 
customers, employees and shareholders is always 
the best course of action. Finally, and as always, 
our success and survival is dependent on the 
performance and professionalism of our 
employees, without whom Cornerstone 
would not succeed.

Sincerely,
Frank Hughes
President & CEO

Frank Hughes  
and Miller Welborn  

in front of Cornerstone 
Bancshares headquarters
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‘‘
Following the principle of giving back to the community, 

Cornerstone Community Bank forms partnerships with 
many local organizations to provide community outreach. 

“We are invested in the success of families and organizations 
within the area we serve,” says Janice Lanier, Vice President/
Relationship Manager at Cornerstone Community Bank 
and Junior Achievement volunteer. “By joining with local 
organizations to provide community outreach, we demonstrate 
what being a community bank is all about—fostering 
development and growth.” 

Important Partnerships 
One of the worthwhile organizations that Cornerstone 

Community Bank has a longstanding partnership with is Junior 
Achievement of Chattanooga. Junior Achievement is the world’s 
largest organization dedicated to educating students about 
workforce readiness, entrepreneurship and financial literacy 
through experiential, hands-on programs. 

“Janice, a Junior Achievement Board Member, has been 
actively involved with the organization for five years, and 
Cornerstone has been a donor with us since 1997,” says Brigette 

Thurman, President of Junior Achievement of Chattanooga. 
“Representing Cornerstone Community Bank and Junior 
Achievement, Janice visits a local elementary school classroom 
and teaches children about business, citizenship, economics and 
the interdependent role of people working in a community.” 

“Janice and Susan Phillips from Cornerstone Community 
Bank worked wonderfully with my class of second graders 
when they presented the five Junior Achievement lessons,” says 
Linda Thomas, a teacher at Big Ridge Elementary School in 
Hixson. “Their enthusiasm and energy motivated the students to 
participate in the lessons, which covered being a worker, paying 
taxes, product production and the flow of money through 
a community.” 

In addition to volunteer work, Cornerstone Community Bank 
also supports community organizations through annual funding. 

“It’s important to rally for the community in which we live, 
work and play,” Lanier says. “Working for a community bank 
allows me to provide philanthropic services to organizations  
in need.” 

To learn more about Cornerstone Community Bank,  
visit www.cscbank.com.

I absolutely believe in Junior Achievement and what it has to offer children in grades K-12. By teaching 
and interacting with the students, they learn how to deal with true life experiences, which will ready 
them for the future. How rewarding is that?                   —Janice Lanier, Vice President/Relationship Manager at 

                                                                       Cornerstone Community Bank, Junior Achievement Board Member/Volunteer

A Commitment to Our Neighbors
Cornerstone Community Bank is more than just a local financial institution—it is a community partner 
dedicated to building relationships and fostering local growth.

‘‘‘‘
Pictured: Janice Lanier and Susan Phillips of Cornerstone with class at Big Ridge 

Elementary School during “JA in a Day.”
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Focused on Philanthropy 
As the oldest community bank in Chattanooga, Cornerstone Community Bank has a longstanding 
commitment to support local businesses and philanthropic organizations. To further extend its outreach, 
Cornerstone Bancshares, Inc. established the Cornerstone Bancshares Foundation in 2006. 

FO
UN

DA
TIO

NAs a 501(c)(3) philanthropic organization, the Cornerstone 
Bancshares Foundation operates with the mission 

of helping improve quality of life by strengthening the 
economic, social and educational foundations in the 
communities Cornerstone Community Bank serves. The 
Foundation works to create sustainable solutions to 
local problems affecting four specific areas: youth at risk, 
education, economic development and families. 

“Cornerstone always endeavors to be a good corporate 
citizen,” says Charlotte Lindeman, Vice President of 
Marketing for Cornerstone Community Bank and 
Administrator for the Cornerstone Bancshares Foundation. 
“The Foundation provides an additional means for us to 
give back, by supporting local organizations and outreach 
programs that directly impact the positive growth and 
development of our community.”

Clare Sawyer

Helping Meet Basic Needs 
One of the many worthy entities that the Foundation supports 

is the Chattanooga Area Food Bank by providing funding for 
the Kids Café program, which operates in conjunction with 
after-school programs at five city recreation centers. Kids Café 
provides healthy meals each week to more than 400 children.

“Without the generous support of organizations like 
Cornerstone Community Bank, we wouldn’t have the 
funding for many programs that people in our community 
depend on,” says Clare Sawyer, President of Chattanooga 
Area Food Bank. “It’s nice to have the support of a 
local bank that values the health and well-being of its 
community members.” 

To learn more about the Cornerstone Bancshares 
Foundation, visit www.thecornerstonefoundation.org.



Tim’s family began in the car business in the 1930s as 
Ayers Motor Company. Indeed, Kelly Auto Group is one 

of the most well-known car dealers in the area. With Southern 
Honda Powersports, Tim sought to develop his own business.

“Our store has been the largest dealer of Honda Powersports 
in both physical size and sales volume for the last six years, 
which some people find unusual for a business out of 
Chattanooga,” says Tim. “We have achieved this distinction  
with hard work and hope to maintain it for years to come.”

Southern Honda Powersports occupies a 100,000-square-foot 
showroom in Chattanooga, distributing new and pre-owned 
motorcycles, all-terrain vehicles, and parts and accessories. A 
partnership with Cornerstone Community Bank has helped 
Southern Honda Powersports progress.

“By tailoring our products to meet his financing needs, we’ve 
helped Tim advance his business,” says Barry Watson, Executive 
Vice President and Senior Loan Administrator for Cornerstone 
Community Bank. “The availability of loans is really the 
lifeblood of a small business. Tim and his staff are excellent 
business people and great customers of the bank.”

According to Tim, his business’s tremendous success would 
not have been possible without the careful attention he received 
from Cornerstone Community Bank.

“If Cornerstone had tried to limit us to more common 
solutions rather than addressing our individual needs, our 
business model might not have worked,” says Tim. “In our case, 
working capital through Cornerstone has been key for success 
and allows us to be able to do what we do.”

Southern Honda Powersports
After opening the doors of Southern Honda Powersports in 2002, Tim Kelly has developed his business into 
the largest Honda motorcycle, scooter, all-terrain vehicle and personal watercraft dealership in the nation.

Unlike many banks, Cornerstone is willing to customize banking solutions to meet our needs. Our 
business model is somewhat unique—with high volumes and quarterly cash drains—so working capital 
is essential to our viability. If Cornerstone had tried to fit us into a box, we wouldn’t be able to do 
what we do.                                                                         —Tim Kelly, Owner, Southern Honda Powersports
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Barry Watson 
and Tim Kelly

‘‘



Soundcheck Nashville

Soundcheck Nashville is the largest venue of its kind. 
Headquartered in Nashville, the company provides 

rehearsal and storage space, plus a wide range of rental 
equipment for local musicians and bands traveling through 
the area.

“We’re almost like an entertainment mall, and we’re 
growing,” says S. Ben Jumper, owner of Soundcheck, 
which provides musical instruments for such prestigious 
award shows as the American Music Awards, Academy 
of Country Music, the Emmy’s, the Tony’s and the MTV 
Music Awards.

Ben explains that partnering with Cornerstone 
Community Bank over the past 15 years has allowed him 
to develop the business to its current status.

“We worked with Ben to determine if his plans for 
expansion were feasible and then pursued the execution, 
which involved SBA [Small Business Administration] 
loans,” says Doug Hightshue, Vice President and 
Relationship Manager for Cornerstone Community Bank. 
“This has been a winning combination of a successful client 
and a bank able to grow with him.”

Frost Holdings

Jim Frost began his business endeavors 37 years ago, 
transitioning a pocketknife-collecting hobby into 

a hugely successful cutlery company. By 2004, Frost 
Cutlery—once housed in the trunk of Jim’s car—took 
up residence in a 150,000-square-foot warehouse. 

In 2002, Jim began Frost Holdings, LLC—a 
Chattanooga-based construction company.

“Mr. Frost and his partner Greg Holder have sold 
130 homes since opening Frost Holdings,” says Tracy 
Haney, Vice President and Relationship Manager for 
Cornerstone Community Bank. “Through previous 
business connections, he is able to buy in bulk, 
warehouse his products and build quality homes less 
expensively than competitors.”

Jim explains that making it through this 
difficult economy is partially due to Cornerstone 
Community Bank.

“Cornerstone has met my business financial needs in 
a timely manner,” Jim says. “Even with today’s tough 
market, they’ve stepped up to help me ensure I’m 
continuing down a successful path.”
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‘‘

Jim Frost and Greg Holder

Ben Jumper and Doug Hightshue

I value the personal relationships we’ve developed at Cornerstone. They were very helpful with an SBA 
loan, and we take advantage of online banking, remote capture and company credit cards through the bank. 
We’re not a cookie-cutter business, and they deliver a business banking environment that works for us.
                                                                                                                               —S. Ben Jumper, Owner, Soundcheck Nashville

‘‘
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Known for delivering down-home cuisine at an 
affordable price, Wally’s has been a favorite of 

Chattanoogans since opening in 1937. About 33 years  
ago, Tony Kennedy, the current owner of Wally’s, 
purchased the well-loved restaurant from its original 
owner, Wally Alexander.

“To be successful in an independent restaurant, you have 
to enjoy your work,” Tony says. “Fellowship with customers 
is my favorite part of the job. I usually work the floor 
during lunch—seating and chatting with customers, and  
I learn so much just from talking with them. They might 
say something in a conversation that gives me an idea about 
a dish. They have no idea how much they help me.”

Tony’s customers love his restaurant as much as he loves 
serving them—Wally’s is the recipient of numerous “Best of 
the Best” awards as voted on by the Chattanooga community.

A Recipe for Success
According to Tracy Haney, Vice President and 

Relationship Manager for Cornerstone Community 
Bank, the success of Wally’s Restaurant can be attributed  
to its owner’s positive attitude and hard work.

“Tony has earned his success,” Tracy says. “He’s a very  
hard worker and knows he can reach out to the bank  
when he needs a helping hand.”

Tony explains that the service he receives from 
Cornerstone Community Bank is highly personalized,  
and he feels the convenience is of great value.

“The staff at Cornerstone is almost like family,” 
Tony says. “I feel comfortable enough with Tracy, my 
Relationship Manager, to talk to her about business 
concerns and make transactions over the telephone. I  
really appreciate the convenience Cornerstone provides.”

I enjoy banking with Cornerstone Community Bank. It’s amazing that I can handle 90 percent 
of my business matters over the phone. Cornerstone is very helpful. 
                                                                                    —Tony Kennedy, Owner, Wally’s Restaurant

Wally’s Restaurant
As the oldest independent restaurant in the Scenic City, Wally’s Restaurant is a Chattanooga landmark. 

‘‘
‘‘

Tony Kennedy  
and Tracy Haney
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Pino Gelato

Long-time repeat customers of the flagship Pino 
Gelato store at their favorite vacation spot in Hilton 

Head, South Carolina, Jeff and Cheryl Sims discussed 
opening a store in Chattanooga for two to three years 
before taking the plunge.

“Because Jeff is active in the United States Army 
Reserves, they qualified for an SBA [Small Business 
Administration] Patriot Express Loan designed 
specifically for U.S. military personnel,” says Charles 
Millirons, Vice President and Relationship Manager for 
Cornerstone Community Bank. “My part in the Sims’ 
success comes down to having listened to their dreams 
and then working to facilitate them.”

The store opened as a stand-alone shop in June 
2009, and recently moved into Rock Point Books, 
an independent bookstore located in the heart of 
downtown Chattanooga.

“Cornerstone was very flexible about our move to a 
new space,” says Cheryl. “They’ve taken chances with  
us, and in a small business, it’s very important to have  
a bank that will do that with you.”

When I walk into Cornerstone Community Bank, everybody knows my name and asks how things are 
going. I’m not just a number there—I’m treated like a person. At big banks, you don’t often see that level 
of personal service.                                                                                  —Cheryl Sims, Co-Owner, Pino Gelato

Home Builders Association  
of Southern Tennessee

We’re a non-profit association promoting and 
protecting the home-building industry,” says 

Teresa Groves, Executive Officer for the Home Builders 
Association of Southern Tennessee (HBAST). “Over 
120 people receive a paycheck when a home is built—
from landscapers to flooring manufacturers to mortgage 
lenders—so it’s an important industry.” 

Cornerstone Community Bank and the HBAST 
partner through fundraising and volunteer efforts for local 
schools and organizations like St. Jude Children’s Research 
Hospital and the American Red Cross. Additionally, many 
association members turn to Cornerstone Community 
Bank for help with personal business endeavors.

“Cornerstone and the HBAST have a mutually 
beneficial relationship,” says Karen Flores, Assistant Vice 
President/Relationship Manager and Mortgage Loan 
Specialist for Cornerstone Community Bank. “Through 
our credit card services, Internet banking, and merchant 
services, Cornerstone makes it easier for HBAST to 
transact business and better serve its members.”

‘‘
‘‘

“

Cheryl and Jeff Sims 
and Charles Millirons

Karen Flores and 
Teresa Groves



Management Notes
2010 looks to be a year of healing. Cornerstone will use 

the year to refocus on its core business and core markets. To 
accomplish this, there is work to be done in several areas. 

First, the Bank needs to re-stratify the loan portfolio and 
refocus the Bank’s energy and effort on small businesses. 
Central to this strategy is leveraging the Small Business 
Administration’s loan programs to the maximum benefit of 
Cornerstone and our customers. Small business has been 
our core competency since our founding, and we need to 
reinforce that commitment. 

Secondly, the Bank needs to raise capital. The banking 
industry is seeing a shift in the regulatory paradigm to 
a more conservative position, and as a result, banks will 
need to increase their capital levels. Cornerstone needs to 
replenish its capital position that was lost in 2009, so that the 
Bank is better positioned to take full advantage of business 
opportunities as they present themselves in the future. 

Finally, the Bank needs to increase earnings. Cornerstone 
maintains an outstanding earnings footprint; and if the asset 
quality remains consistent to our present levels, earnings will 
return to a more acceptable and profitable level. 

Management Group: Standing (L–R) Barry Watson, Executive Vice President/
Senior Loan Administrator; Frank Hughes, President & CEO; Gary Petty, Senior Vice 
President/CFO; Sitting (L–R) Carolyn Smith, Senior Vice President/COO & Security 
Officer; Jerry Lee, Executive Vice President/Chief Credit Officer  

10
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Financial Highlights
SUMMARY OF  
OPERATING EARNINGS 2009 2008 2007 2006 2005
Interest Income $26,308 $30,680 $34,784 $29,159 $20,672
Interest Expense 11,189 12,698 14,414 10,306 6,078
Net Interest Income 15,119 17,982 20,370 18,853 14,594
Provision for Credit Losses 14,899 3,498 10,409 1,107 1,402
Net Interest Income After  
      Provision for Credit Losses 220 14,484 9,961 17,746 13,193

Non-Interest Income 541 1,892 1,695 2,111 1,905
Non-Interest Expense 14,276 12,568 10,926 10,718 8,216

Operating (Loss) Earnings Before  
        Income Taxes (13,515) 3,808 730 9,139 6,881
Provision for Income Taxes (5,336) 1,296 (141) 3,328 2,557

Net (Loss) Income $(8,179) $2,512 $871 $5,812 $4,325

PER SHARE BASED ON NET INCOME     
Basic $(1.26) $0.39 $0.13 $0.87 $0.69
Diluted $(1.26) $0.38 $0.12 $0.83 $0.64

Cash Dividends Paid $0.10 $0.28 $0.20 $0.12 $0.09
     Book Value 4.28 5.78 5.70 5.86 5.07
     Tangible Book Value 3.89 5.33 5.24 5.40 4.54

SELECTED AVERAGE BALANCES     
Assets $484,669 $452,605 $413,043 $344,741 $286,209
Earning Assets 467,085 433,922 391,711 325,009 268,946
Securities 103,939 47,096 37,673 36,218 29,705
     Loans & Leases 363,146 385,957 353,278 284,105 236,265
     Deposits 360,500 314,842 302,308 262,699 216,683
     Interest Bearing Liability 413,458 372,036 328,564 269,662 220,696
     Shareholder Equity 33,660 37,435 40,737 35,728 28,874

SELECTED YEAR-END BALANCES     
Assets $532,404  $471,803 $444,421 $374,942 $323,612
Earning Assets 457,566 424,886 406,747 339,801 293,492
     Securities 124,415  44,226 34,952 32,590 30,450
     Loans & Leases 336,692 388,090 383,593 310,137 265,554
     Deposits 404,742  326,583 313,250 275,817 252,436
     Interest Bearing Liabilities 461,442 393,545 356,626 292,844 245,108
     Shareholder Equity 27,837 36,502 36,327 38,183 32,466

Dollars in thousands, except per share data
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Consolidated Statements of Operations
 
FOR THE YEAR ENDED DECEMBER 31 2009	 2008	 2007

INTEREST INCOME   
Loans, Including Fees $24,402 $28,660 $32,981
Securities and Interest Bearing Deposits 1,895 1,996 1,750
Fed Funds Sold 11 24 52  _______  ________ ________  
TOTAL	INTEREST	INCOME $26,308	 $30,680	 $34,783

INTEREST EXPENSE   
Time Deposits of $100,000 or More 2,049 2,371 3,134
Other Deposits 5,960 6,928 8,207
Federal Funds Purchased and Securities Sold 
Under Agreements to Repurchase 173 600 857
Federal Home Loan Bank Advances and Other Borrowings 3,007 2,799 2,216          _______ ________  ________

TOTAL	INTEREST	EXPENSE 11,189	 12,698	 14,414

NET INTEREST INCOME 15,119 17,982 20,369
Provision for Credit Losses 14,899 3,498 10,409
NET	INTEREST	INCOME	AFTER	
PROVISION	FOR	CREDIT	LOSSES 220	 14,484	 9,960

NON-INTEREST INCOME   
Customer Service Fees 1,630 1,727 1,426
Other Non-Interest Income 138 108 165
Net (Loss) Gain on Sale of Loans and Other Assets (1,227) 57 104  _______  ________  ________

TOTAL	NON-INTEREST	INCOME 541	 1,892	 1,695

NON-INTEREST EXPENSE   
Salaries and Employee Benefits 6,970 7,140 6,609
Net Occupancy and Equipment Expense 1,548 1,520 1,355
Depository Insurance 1,199 321 105
Other Operating Expenses 4,559 3,587 2,856  _______  ________  ________
TOTAL	NON-INTEREST	EXPENSE 14,276	 12,568	 10,925

INCOME (LOSS) BEFORE INCOME TAXES (13,515) 3,808 730
Income Tax Expense (5,336) 1,296 (141)  _______ ________  ________

NET (LOSS) INCOME $(8,179)	 $2,512	 $871  _______ ________  ________  _______  ________  ________

BASIC (LOSS) EARNINGS PER SHARE $(1.26) $0.39 $0.13
DILUTED (LOSS) EARNINGS PER SHARE $(1.26) $0.38 $0.12  
 

Dollars in thousands, except per share data.
This information should be read in conjunction with the Company’s Annual Report on Form 10-K for 2009 and 2008.



Consolidated Balance Sheets
FOR THE YEAR ENDED DECEMBER 31 2009	 2008	 2007

ASSETS   
Cash & Cash Equivalents $38,202  $21,897  $14,933
Securities Available for Sale 124,415  44,057     34,752
Securities Held to Maturity 135  169  200
FHLB Stock, at Cost 2,229  2,187  1,912
Loans Net of Allowance for Loans and Lease Losses 
of $5,905 in 2009; $9,618 in 2008; $13,710 in 2007 330,787 378,472 369,883
Bank Premises and Equipment, Net 8,098 8,472 6,471
Accrued Interest Receivable 1,521 1,771 2,408
Goodwill & Intangible 2,579 2,840 2,942
Foreclosed Assets 10,328 2,459 1,038
Other Assets 14,110 9,479 9,883  ________   ________  _______   
TOTAL	ASSETS $532,404	 $471,803	 $444,422   ________  _______   _______  ________  ________   _______  ________  ________  _______

LIABILITIES & STOCKHOLDERS’ EQUITY   
Deposits   
Noninterest-Bearing Demand Deposits $41,972 $40,078 $45,285
Interest-Bearing Demand Deposits 26,533 26,909 31,985
Savings Deposits and Money Market Accounts 31,030 35,848 49,970
Time Deposits of $100,000 or More 91,064 59,056 58,250
Time Deposits Under $100,000 214,143 164,692 127,760  ________   ________  _______   
TOTAL	DEPOSITS 404,742	 326,583	 313,250

Accrued Interest Payable 351 470 216
Federal Funds Purchased and Securities  
Sold Under Agreements to Repurchase 26,322 35,790 41,560
Federal Home Loan Bank Advances and Other Borrowings 72,350 71,250 47,100
Other Liabilities 802 1,208 5,968  ________   ________  _______   
TOTAL	LIABILITIES 504,567	 435,301	 408,094  ________  ________   _______  ________  ________  _______

Stockholders’ Equity Preferred Stock – no par value; 2,000,000 shares  
authorized, no shares issued
Common Stock - $1.00 par value; 10,000,000 shares  
authorized; 6,369,718 shares outstanding for 2007;  
6,319,718 shares outstanding for 2008;  
6,500,396 outstanding in 2009 6,500 6,320 6,370
Additional Paid-In Capital 21,162 20,312 20,533
Retained Earnings 425 10,057 9,318
Accumulated Other Comprehensive Income (250) (187) 107  ________   ________  _______   

TOTAL	STOCKHOLDERS’	EQUITY $27,837	 $36,502	 $36,328  ________  ________  _______
TOTAL	LIABILITIES	AND	STOCKHOLDERS’	EQUITY $532,404 $471,803	 $444,422  ________  ________  _______  ________  _______   _______  ________  _______   _______  ________  ________  _______

SELECTED AVERAGE BALANCES   
Assets    $484,669 $452,605 $413,043 
Earning Assets 467,085 433,922 391,711
Securities and Other Earning Assets 103,939 47,096 38,433
Loans & Leases 363,146 385,957 353,278

Interest Bearing Liability 413,458 372,036 328,564
Shareholder Equity  33,600 37,435 40,737

Book Value 4.28 5.78 5.70
Tangible Book Value 3.89 5.33 5.24

Dollars in thousands, except per share data.
This information should be read in conjunction with the Company’s Annual Report on Form 10-K for 2009 and 2008. 13



GROWTH
Summary of Achievements

Financial

• Increased average earning assets 7.6 percent to $467,085
• Increased total average assets 7.1 percent to $484,669
• Increased total average deposits 14.5 percent to $360,500

Operations

• Implemented new internal controls and loan policy improvements, particularly in asset-based lending
• Continued to expand processing operations in ACH transactions with additional customers
• Increased enrollment in electronic delivery of statements and other customer correspondence in order to 

reduce paper and postage costs
• Received a 96 percent overall Customer Service and Branch Facilities score in a years-end Mystery Shop 

conducted by Harland Clarke, with 75 percent of the branch representatives scoring a perfect 100 percent

Market

• Ranked #1 overall SBA Lender in Hamilton County, Tennessee; #4 SBA Lender in Tennessee by dollar 
ranking; and #13 SBA Lender in Tennessee by loan volume (SBA TN District office report of 1/31/2010)

• Nominated for SBA Tennessee 7(a) Lender of the Year
• Maintained position as the largest locally owned and operated bank in Hamilton County, Tennessee
• Ranked #5 in the Hamilton County market overall, behind SunTrust, First Tennessee, Regions and FSG Bank
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INTEGRITY

Our Mission
As a progressive and innovative fi nancial institution, 

we strive to maximize customer satisfaction, encourage 
employee well-being and optimize shareholder return. 
With our commitment of “Quality Service,” we promote 
the economic and fi nancial growth of our community, its 
businesses and its citizens. We are a responsible corporate 
and civic citizen; a business partner. 

A True Cornerstone
For centuries, workers have used the cornerstone to 

fi rmly establish a building’s foundation. � at’s why the 
word “cornerstone” is part of our name—Cornerstone 
Community Bank. Established in 1995, Cornerstone 
Community Bank operates on the belief that relationships 
are the cornerstone of a bank working to build the 
businesses that build communities.

Cornerstone Community Bank is a locally owned 
and managed bank featuring all the professional services 
customers expect from regional banks with one main 
diff erence—our people. � ey really are your friends. � ey 
live in your neighborhoods, attend your churches and local 
schools, and contribute to your community. Cornerstone 
Community Bank is committed to the Chattanooga area 
and its people. Our fi nancial decisions are based 
on our relationships with our customers. 

“Building Strong Financial Foundations” is not just our 
tagline, it is the essence of Cornerstone.

General Information
Cornerstone Bancshares, Inc. is a single-bank holding 
company that operates primarily through Cornerstone 
Community Bank and fi les a Form 10-K with the 
Securities and Exchange Commission each year. For 
your convenience, a copy is enclosed for your review. 
Additional copies may be downloaded online at 
www.cscbank.com or can be mailed at no charge 
upon written request to:

Frank Hughes
President & CEO
Cornerstone Bancshares, Inc.
835 Georgia Avenue, 2nd Floor
Chattanooga, TN 37402

Equal Opportunity Employer
Cornerstone Bancshares, Inc. is an equal opportunity 
employer. All matters regarding recruiting, hiring, 
training, compensation, benefi ts, promotions and all 
other personnel policies are practiced without regard 
to race, gender or other unlawful discrimination.

Stock Transfer Agents
Illinois Stock Transfer Company, Inc.
209 W. Jackson Boulevard, Suite 903
Chicago, IL 60606

Shareholder Services
Shareholders requiring a change of address or 
information about their certifi cates should contact: 
Shareholder Services at Illinois Stock Transfer 
Company, Inc.: 800.757.5755.

Market Makers
Domestic Securities, Inc.
Howe Barnes Investments, Inc.
Hudson Securities, Inc.
Knight Equity Markets, L.P.
Monroe Securities, Inc.
Morgan, Keegan & Co., Inc.
Pershing, LLC
UBS Securities, LLC

Stock Symbol
OTC Bulletin Board “CSBQ”

Corporate Headquarters
Cornerstone Bancshares, Inc.
835 Georgia Avenue, 2nd Floor
Chattanooga, TN 37402
Mailing Address
6401 Lee Highway, Suite 119
Chattanooga, TN 37421

Annual Meeting
� e Cornerstone Bancshares, Inc. Annual Meeting 
of company shareholders is scheduled for � ursday, 
April 29 at 6:00 p.m. It will be held at Cornerstone 
Community Bank’s Ooltewah Branch, 8966 Old Lee 
Highway, Ooltewah, TN, 37363.

Website & Phone
To learn more about Cornerstone Community 
Bank’s products and services, news releases, fi nancial 
information or other information, please visit 
www.cscbank.com or call 423.385.3000.
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835 Georgia Avenue
2nd Floor
Chattanooga, TN 37402
423.385.3009

www .cscbank .com

Downtown Branch
835 Georgia Avenue
Chattanooga, TN 37402
423.385.3081

East Ridge Branch
4154 Ringgold Road
Chattanooga, TN 37412
423.385.3037

Gunbarrel Branch
2280 Gunbarrel Road
Chattanooga, TN 37421
423.385.3150

Hixson Branch
5319 Highway 153
Hixson, TN 37343
423.385.3060

Ooltewah Branch
8966 Lee Highway
Ooltewah, TN 37363
423.385.3170

Dalton Loan Production Office 
202 West Crawford Street 
Dalton, GA 30722 
706.529.8885

www .eaglefinancialinc .com

www .thecornerstonefoundation .org

CONVENIENCECONVENIENCE


